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The purposes of this research were to 1) study the state and problems of the gem
market that the gem cntrepreneur of Maesod district, Tak province is encountering, 2) study the
factors that affect the customer buying decision. 3) develop marketing strategies in order to
satisfy the need of gem entrepreneur of Maesod district, Tak province.

The first set of data was collected from 123 gem entrepreneurs of Maesod district, Tak
province in order to study and define problems of the gem market. The instruments used for
collecting data were marketing questionnaires, focus group, and statistics used for data analysis
were the rating scale, percentage mean and standard deviation. The second set of data was
collected from 400 customers in Maesod district, Tak province in order to study the factors that
affect the customer buying decision on buying gems from gems entrepreneur of Maesod district,
Tak province. The instruments used for collecting data were marketiné questionnaires and the
statistics used for data analysis were the rating scale, percentage mean and standard deviation.

The last set of data was collected from 14 gem entrepreneurs of Maesod district, Tak
province employing group discussion in order to develop marketing strategies of gem

entreprencur of Maesod district, Tak province. Descriptive statistics were used to analyze the data.

The research findings were as follows :

1. The overall gem market conditions and gem market problems were in the medium
level.

2. The overall factors that affect the customer buying decision on buying gems from
gems entrepreneur were in the high level. The study revealed that the first three factors were

pricing, distributions and product, respectively.



3. After analyzing the internal and external factors of the focus groups by using
SWOT analysis, it was concluded that there were 4 marketing strategies in developing strategic
marketing of gem cntrepreneur of Maesod district, Tak province.
3.1 The strategy of product development
In developing the potential of the gems entrepreneur of Maesod district,
Tak province, an educational center is established in order to give information on the varieties of
product designs, procedures in placing jewelry as product of Tak province, and information on
related organizations such as Tak Chamber of Commerce and Thai Federation of Thai Industries.
By issuing gems certification to the gems entrepreneurs and preparing a product material center in
making jewelry, these will help in an increasing and gaining customer’s confidence.
3.2 The strategy of product pricing
The quality of gems is an indicator of setting the price of the gems which
is measured by its color, size, weight, transparency, clarity, unique characteristics and
craftsmanship. For example, the ruby with the star is at higher price than one without star.
Furthermore, the gems entrepreneur of Maesod districf, Tak province has established an
association in order to serve a bargaining power of buyers in dealing on prices.
3.3 The strategy of product distribution
Increasing gems distribution channels will provide customers with the
convenience in buying gems. In turn, this will help increase the sale volume for the gems
entrepreneurs of Maesod district, Tak province. The distribution channels can be varied through
agents, middle merchants, duty free, direct sale, and electronic commerce. Increase selling
channels through forming gems networks by establishing and organizing network on the
provincial level of gems entreprencurs. Propose law enforcement on gems foreign suppliers
between entrepreneurs and the help of Thai Federation of Thai Industries, and State Agencies
such as Department of Employment, Tourist Police and the related departments.
3.4 The strategy of marketing promoting
The gems entrepreneurs of Maesod district, Tak province has organized
the jewelry exhibition both in domestic ally and internationally with the help of Chamber of
Commerce, Thai Federation of Thai Industries, Ministry of Commerce, and Ministry of foreign

Affairs. The strategy of marketing promoting are as followed: forming a group of gems



entreprencurs, organizing the jewelry exhibition both in domestic and international markets and
marketing jewelry through websites. With the help of Chamber of Commerce, Thai Federation of
Thai Industries, and Ministry of Commerce, and Ministry of Foreign Affairs, the marketing
promoting will be successfully carried out. Arrange Direct Mail to direct deliver to the customers
and increase and prepare marketing communication channels in order to reach to customers are
also keys to success. Issuing Jewelry certification for the customers and entrepreneurs and
making proposals to the government for arranging air transportations for customers for their

convenience are also important elements in marketing promoting strategies.



